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Chapter 3 Reflection Status of Transformation

Concrete measures
for All Wacom and BBG ————
transformation

Quoted from the financial results
briefing materials released on October
30, 2024
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Preparing the new portfolio

Revenue/GP

- Expansion of Portable Creative category
- Reinforcing volume segment

-

N

Changing biz. model for regions

- Centralizing Buy and Sell functions in Japan*1

- Focusing on community engagement and
market development

Developing Wacom Platform

- Integrated development of HW/SW/Service/U.I.

- Consolidating the majority of development resources
at the hardware development hub *2

Comp\e\ed

Streamlining company-wide
operations

System overhaul and asset streamlining as part of

—~——

Closing 15%-20% of positions across Wacom an\/

reviewing operational costs

Over 2-bi||i0n-yen cost reduction
execution in FY 2025/3 (partially in FY2026/3)

Growth
(Chapter 4)

Optimization of
org. size and
related costs

*1 and 2 : some exceptions



Chapter 3 Reflection Growth through Branded Business Transformation

Key Structural Challenges in
the Branded Business

Lineup Challenge 1
Market erosion by iPad

Lineup Challenge 2
Price gap in the entry segment

[ Operational Challenge

Inefficiencies caused by complex
distribution channels J

Marketing Challenge

Fragmented value propositions across
regions

Transform
ation

Tech.
Innovation

Solutions for Business Recovery

Expansion of New Category
Acquire mobile users through expansion of the

“Portable Creative” category

{ Reinforcement of Entry Seg. ]

—

Optimize the balance between price,
performance, and experience

Value-Added Services

Strengthen creative UX with Wacom Bridge
(remote solutions) and Yuify (IP protection)

—

Market Conditions

Prolonged stagnation in some markets
(e.g., China)
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Simplification of disribution
Simplify distribution; shift some regions to
direct sales from Japan to improve efficiency

Centralized Value Proposition

Align marketing planning with R&D(Japan);
consolidate and update value propositions

Stronger Community
Collaboration

Co-create new creative workflows (e.g.,

o

Blender/open-source collaboration, ACS
technical partnership in the animation
market)

Target Outcome
for FY2026
Seg.Profit

Turnaround and

Growth under
Chapter 4

FY2024 vs FY2028(Plan)
Sales: +11.3 billion JPY
Seg. Profit: +4.1 billion JPY



FY2024 (ended March 31, 2025)
Financial Results



FY2021 (ended March 2022), FY2022 (ended March 2023)

FY2024 Key Poi nts of Co nsol id ated Res u Its FY2023 (ended March 2024), FY2024 (ended March 2025)

Financial Results Shareholder Returns
Net sales JPY115.68bn Dividend increase
(YOY JPY -3.11bn) (annual dividend JPY20—JPY22)
Operating profit JPY10.21bn Share buyback JPY7.5bn
(vs FY2023 JPY +3.15bn) (Wacom Chapter 3: total JPY20bn)
Capital Efficiency Investment for
ROE 15.6% Future Growth
(YOY +3.7 pt.) R&D + Cap. investment JPY10.1bn
ROIC 16.3% Technological capital alliances JPY1.02bn
(YOY +5.7 pt.) (Investment areas: Al. loT, etc. )
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FY2021 (ended March 2022), FY2022 (ended March 2023)

FY2 024 C ONSoO I i d ated Res u Its Ove I'VieWS FY2023 (ended March 2024), FY2024 (ended March 2025)

Consolidated net sales : JPY 115.68 bn (YQOY JPY -3.11 bn)
Operating profit : JPY 10.21 bn (YOY JPY +3.15 bn)

® Technology Solution Biz.: Significant profit increase due to strong performance of EMR

® Branded Biz. : Reduction of loss mainly due to fixed cost reductions resulting from business
structural transformation.

Consolidated P/L (JPY bn) Operating profit by segment (JPY bn)
= s rov vor P P vov
Net sales 118.80 | 115.68 -3.11 Tech. Solution Biz. 16.48 | 18.50 2.01
Opi:i}ii;‘?op) 7.06| 10.21 3.15 ‘ Branded Biz. 452 | -2.88 1.64
OP margin 5.9% 8.8% 2.9% Adjustment -4.90 | -5.41 -0.50
Ordrirr‘:f'i':' 9.85| 10.39 0.54 Total 7.06 | 10.21 3.15
Net profit 4.56 5.22 0.66
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FY2021 (ended March 2022), FY2022 (ended March 2023)

Seg me nt P rOfit Tre N d (Wacom C h a pte r 3) FY2023 (ended March 2024), FY2024 (ended March 2025)

® Tech. Solution Biz.: Strong business maintains stable growth during COVID-19 period.
® Branded Biz.: Fell into the red from special surplus due to stay at home demand during COVID-19

period.
® Enhanced business restructuring transformation of the Branded Biz. during the latter half of WWacom
Chapter 3
0 UPYbn) Stable growth in the Tech. Solution Biz.
15
10 8.71 8.89
5

o

() :
FY2021 FY2022 FY2023 FY2024
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Business Structural Transformation in the Branded Biz.

FY2021 (ended March 2022), FY2022 (ended March 2023)
FY2023 (ended March 2024), FY2024 (ended March 2025)

® Expect FY2025 segment profit of JPY 0.3 bn, recovering from a deficit due to fixed cost
reductions resulting from business structural transformation.

® Posted JPY 3.1 bn of extraordinary loss for FY 2024 resulting from business structural

transformation. (No significant extraordinary losses expected after FY2025)

OPY b) Fixed cost reductions due to business structural transformation JPY +2.9 bn

1.0
0.5

0 =
-0.5
-1.0
-1.5
-2.0
-2.5

-3.0 -2.88

-3.5

-4.0 : :
FY2024 Workforce Office size System cost :  Sales FY2025

reduction reduction reduction :  increase, etc.

Increase = Decrease g Total
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ROE and ROIC Trend (Wacom Chapter 3)
® ROE and ROIC have been recovering after significant decline in FY2022 due to

deteriorated performance in the Branded Biz.

® \We will continue to strive to improve profitability and efficiency.

ROE

35%

30%

27.0%

25%

20%

15%

10%

5%

0%
FY2021 FY2022 FY2023
=@=ROE
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FY2024

25%

20%

15%

10%

5%

0%

ROIC
21.6%
16.3%
10.6%
3.4%
FY2021 FY2022 FY2023 FY2024

ROIC
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Financial Status (Wacom Chapter 3)

® Total assets generally remained flat.

® Net assets decreased due to stable dividends and proactive shareholder returns,
including large share buybacks.

® As a result, the capital ratio declined from 59.3% in FY2021 to 43.6% in FY2024.

90.0 (PY bn)

80%

79.6
800) 7’5:‘3‘“!-!-'.........." 75.3 7-13 70%
70.0, #=—59.3%
-".. — .': 53.8% 60%
600) ..."-.-.. .--"""’ ."““ ....'u
45.2% R 43.6% - 50%
50.0y . :.'
43.5 405 =" o 40%
400) _— 3-60 ssmmns
= = = 3.09 30%
30.0 —_— = =— —
20.0) — — = ——— 20%
10.0 = — =— = 10%
O) e | —| | — | = 0%
FY2021 FY2022 FY2023 FY2024

Total assets ===Net assets =—e=Capital ratio
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Shareholder Returns

® In the Branded Biz., return to profitability is expected in FY2005 due to business
structural transformation and stable earnings in the future are also expected.
Consequently, we decided to increase annual dividend by JPY 2.00 to JPY 22.00.

® \We will continue to provide stable and continuous shareholder returns through stable
dividends and flexible share buybacks.

UPY) - Annual dividend per share (PY bn) Shareholder return
30 DlVldend increase (DlVldend and Share buybaCk)
25 29
20 20 20 — 1.0 =
20
0.8
15
0.6
10 % =_—
0.4 200
5 =
"t 318 312 290 2.96
0 — 0 ———— = = = —
FY2021 FY2022 FY2023 FY2024 FY2021 FY2022 FY2023 FY2024
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Investment for Future Growth

® Continuous investment in R&D to develop proprietary technologies that will lead to a
source of competitiveness.

® Promote technological and capital alliances to expand business domains and acquire
new technologies.

R&D and Capital investment Technological and Capital Alliances
: Wacom X Al
1.2 CIPY ) > ;D PNreetf\:S(.;?le(g ® Develop and deliver innovative
experiences in various fields,
1.0 14 including education and healthcare.
0.8 3.2 =2 — Wacom X loT
== = . ® Deliver new value by implementing
0.6 1.8 ——— = = AdENESIS Wacom's Pen/Ink technology in the
= == % === company's loT devices.
0.4 = == = —— ® Accelerate business development in
% == = = the loT device market.
0.2 == — — — Wacom X Healthcare DX/VR
e = —— = )€ Holoeyves ® Develop and deliver innovative
0 = = ) experiences in clinical medicine and
FY2021 FY2022 FY2023 FY2024 medical education.

(Investment to be

executed in May 2025.) ® Accelerate market access to the

healthcare sector by leveraging the
company's network of clinical medicine
and medical education.

ER&D Capital expenditures

All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. 13



FY2021 (ended March 2022), FY2022 (ended March 2023)
FY2023 (ended March 2024), FY2024 (ended March 2025)

Summary of Forecasts for FY 20252¢ Y2025 (anding Mereh 2026

Consolidated net sales : JPY 110.00 bn (YOY JPY -5.68 bn)
JPY 11.50 bn (YOY JPY+1.29 bn)

® Net sales ' Expected to decrease due to significant impact of the yen's appreciation and supply chain
disruptions triggered by the U.S. tariff issue, although core business is expected to increase.

® QOperating profit : Expected to increase due to fixed costs reduction through business structural
transformation in the Branded Biz.

Operating profit :

Consolidated P/L

_ FY2024 FY2025 YOY

(JPY bn)

Net sales 115.68 110.00 -5.68
‘Operating ‘
ofit (OP) 10.21 11.50 1.29
OP margin 8.8% 10.4% 1.6%
Ordinary 1039 | 11.50 1.11
profit
Net profit 5.22 8.50 3.28

Al )IGTIS eserved. Vopynygrit & £Zuzo vvdeolrl

CO., LJ.

Operating profit by segment (JPY bn)
e e evanas vov
Tech. Solution Biz. 18.50 17.00 -1.50
Branded Biz. -2.88 0.30 3.18
Adjustment -5.41 -5.80 -0.39
Total 10.21 11.50 1.29

% Forecast is based on the facts known at the moment

X% We will promptly disclose revisions to forecast if significant changes in the
forecast are expected due to new facts that arise in the future or fluctuations
in foreign exchange rates.
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FY2021 (ended March 2022), FY2022 (ended March 2023)

Change in Operating Profit (FY2025 plan) o o e, n ez

® Heavy negative impact from external factors, triggered by the U.S. tariff issues, such as the yen’s
appreciation, burden of additional tariffs that are difficult to pass on to prices, and supply chain disruptions.

® Expected to increase by JPY 1.29 bn to JPY 11.50 bn due to fixed costs reduction resulting from business
structural transformation and core business expansion, despite significant negative impact due to external

issues.
) . Assumption of foreign exchange rate:
Business structural transformation 1 US Dollar = JPY 140.00
- Expansion of business revenues
External factors
14.0 | (PY bn) _ JPY+4.68 bn
12.0 JPY -3.0 bn 1.50 - 11.50
10.21 s 290 0.28 % -0.39 E=e——
R —— ——
g0 — | -L50
‘ O
6.0 i
4.0
2.0
FY2024 Forex US tariffs Biz. structural ~ Branded Biz. ~ Tech. Solution Others FY2025
fluctuations impact transformation Biz.
All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. 15
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Wacom Chapter 4
(FY2025 — FY2028)
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Vision/Concept/Story
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Chapter 4

[Vision]

Life-long ink

Wacom’ s promise is to deliver a lifelong journey of inking experiences.
0 our customers and society, we continue to provide meaningful human
B ( oSS an enduring timelne

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.



Chapter 4
[Concept]

/ Exploring the ultimate in writing and drawing —
and beyond, pioneering the broader inking experience.

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.



Wacom’s origin lies in supporting the act of drawing—in anime, manga, design, and
more. And by empowering the act of writing in everyday work and learning, we have
grown steadily over time.

Chapter 4
In Chapter 4, we will continue to explore the ultimate experiences in drawing and writing,
[S '|' 0 r y] while also pioneering entirely new and broader forms of “Inking (kaku)”
That includes writing to communicate, drawing to connect, sketching to reflect our inner
selves, and inking to live more humanely. The new form of inking(kaku) enables the
integration of stroke data with various digital technologies to visualize “who is writing
what, when, and in what context (state),” making it possible to deliver entirely new
experiences.

To make this vision a reality, we will elevate and integrate the elemental technologies we
4 have developed so far, and also create new technologies for new kinds of “ink” . At the
i/ same time, we will deepen our understanding of each community’ s unique use cases, and
embed ourselves as part of these communities—growing alongside them, not apart.

Focusing on four use-case domains—Creating, Learning & Teaching, Working/Enjoying
and beyond, and Well-being, we aim to evolve from a provider of products and
pone e instrument craftsman

We will carry forward the profound human act of “kaku (inking),” practiced for over 50,000 years, into the next 505900.

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.
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Strategic Direction
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Wacom Chapter 4 Strategic direction

y.
N\
AN
g

Pursuing instrument craftsmanship
for the ultimate inking experience.

Life-long ink \

Sustainable & Living within
Meaningful @ the community
Growth 0 éﬁ

Use-case driven
. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. value proposition
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Circular Value Flow map
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Wacom Chapter 4 Circular Value Flow Map

New value Solution

Use-case
Domain 1

Community/

Use-case Wacom Technology

Delivery framework Portfolio

R

Inking
Experience
Support
Group

Creative

Use-case
Domain 2

Community

“Creative o
Experience” Finished

\ J Product Integrated Technology
b < for “inking” experience
Inking

Experience
Support
Group
“Technology
Solution”

-/ \

e Core Technology

/ \ Ink Service

Inking
Experience N

Learning
&
Teaching

Key
Investment
Areas

Technology
Module UX/Ul Service

Use-case
development

Software/
Platform Hardware Driver

Use-case
Domain 3

Unified Portfolio
N\
J

.

Work/Play
&
Beyond

Support
Group
“Partner
Co-creation”

\ ) Key

Investment
Areas

Community
for co-
creation of
inking
experience

Use-case
Domain 4

Well-being
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Wacom Chapter 4 Circular Value Flow Map
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Well-being

AY
\

\
. AIHﬁghts Reserved. Copyright © 2025 Wacom Co., Ltd.
~

S

T ——



o Wacom Chapter 4 Focused Use Case Domains

Learning & Work / Play

Creation

Well-being

27
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o Use-case domain “Creation” use-case study 1

Providing Digital Drawing Tablets to Art Classrooms

\ q j

\ S for Higher-Quality Creative Education

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. \/




Use-case domain “Creation” use-case study 2

\u

DID
did:cri:0213f4d5-...-d7b6147744b1

*A service that links creators to their works
by embedding a micromark (DID) into the content

,/ \ Providing IP protection solutions for digital drawing (2D/3D)
" 4 by “Wacom Yuify*” (beta version)

29
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o Use-case domain

ID}L n’ﬁ}j 3 . 'ﬂ%ﬁéf_ﬁ

Cell, Plant, Photosynthesis,

Food web Respiration

Respiration Fungi

Producer

Photosynthesis

Organic

EcosysteWSUbstance
L4

Learning & Teaching use-case study 3

Exploratory “Chieno-wa service”
Learning service

Offering the Joy of Exploration by Expanding Knowledge Beyond

Memorization through Meaningful Experiences

All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

Z-KAI

wacom
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o Use-case domain Work/Play and beyond use-case study 4

oia B Mark Weber 141124 [E
:B .
= Y. Onoda 41124 E
B

S Kim 41124 @

Ordinary Days, 23.12.24 5]

R.Choi .141124 B

CES 2025, 07.0325 B

Enhancing Meetih ¢ Productivity
through Log-Linked Online Notes

All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. 31




o Use-case domain Work/Play and beyond

use-case study 5

Providing User Interaction and Communication

in Extreme Environments

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.
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o Use-case domain well-being use-case study 6

A& f

Providing Digital Pen Solutions




o Use-case domain well-being use-case study 7

D

./

- Providing Well-being through Digital Art Learning in
) Elderly Communities

34
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o Use-case domain Well-being

Improving Healthcare Workflow

‘with Pen and Ink Solutions in Medical Settings

W
i © 2025 Wacom Co., L

use-case study 8
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o Use-case domain Well-being

V¥

v,

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

\

use-case study 9
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Wacom Chapter 4 Each use-case domain holds significant market potential

y
\// Creation Learn/Teach
T Digital i
Co:1gtle’:[ﬁts Education
Creation Technology
Market Market
*
/ Work/Play & beyond Well-being
Work-device
Gaming Market Digital Health
Market (PC/tablet) Care Market
Source :
Grand View Research/
Note) Gaming market is picked up as case-study. Note) Digital Health care market is picked up as case-study IbC 37
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Wacom Chapter 4 Circular Value Flow Map

New value
Delivery framework
I 1

Use-case
Domain 1

Community/
Use-case

Solution

Portfolio Wacom Technology

R

Inking
Experience
Support
Group

Creative

Use-case
Domain 2

Community

“Creative
Experience”

./
Inking

Experience
Support
Group
“Technology
Solution”

- \
R

Inking
Experience N

Finished

Product Integrated Technology

for “inking” experience

Learning
&
Teaching

Key
Investment
Areas

Technology
Module

UX/UI Service

Use-case
development

Software/

Hardware :
Use-case Platform Driver

Domain 3

Unified Portfolio
N\
J

.

Core Technology

Work/Play
&
Beyond

Ink Service

Support
Group
“Partner
Co-creation”

-/

- —————————

Community
for co-
creation of
inking

Use-case

Domain 4 Key

Investment
Areas
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Well-being

experience
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°Wacom Chapter 4 Pursuing the Ultimate in Drawing and Writing, and Beyond

Technology Innovation and Co-Creation to Realize the Broader

“Inking” Experience

Enabling various service
experiences (education, healthcare,
work support, remote, etc.)

Technologies to Organize Ink

Data Effectively
Data formatting / Various handwriting
apps, etc. and Data Format

Fundamental Technologies

for Precise Inking
EMR / AES methods, plus planned

introduction of NE€W pen input
technology

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

UX/Ul technology

Delivering UX/Ul Value Specializing in
_— the Inking Experience

Service NeW COI’e
technology Technology
Software Al
Apps/Driver
Silicon ASIC Security
Firmware
Pen, Sensor XR
Integration Tech.

Co-creation
Community

A Risferred SYNCORE

- '
Technology CELSYS -ENESIs
; £
Experience >€ W 3
Co-Creation Mt o
Communit

@biender

Integration of New Core Technologies

into Inking Experience

Core Technology

(Deep learning models tailored for ink data,
spatial positioning in XR, digital transparency,

etc.) 2



° Wacom Chapter 4 Co-creating Communities: Investment and Operation Examples

Co-creating experiences and communities with partners.

Investment: ¥12B over 4 years

Co-creation through open-source
communities for new experiences

\@ blender

Co-creating promissed creative Creation

experiences through ant

precision drawing CELSYS

(e.g., Wacom Yuify / KISEKI Art)

Exploring new ink-use cases in -

business displays SYNCORE.

(incl. accelerating product integration)
Work/Play
& beyond

Co-developing ink experiences on
loT devices and standardizing pen and

ink on JENESIS platforms \ —

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

Learning &

Teaching

Co-developing new ways of learning
and teaching using digital ink

Z-KAI

Implementing UX design value into
" __— ink-based experiences

sdtec
Co-developing medical and healthcare

experiences based on deep learning

Wwacom ,D E,';‘i';‘&{,rrﬁg / models using ink data
FO v
{ﬁ ’mz Co-developing well-being experiences
2 " in aging societies
feee N
Well-being TOHOKU through touch and ink
>€ Co-creating clinical workflows with
Holooves ink experiences in medical settings

40



°Wacom Chapter 4 Growth Investment Case Study 1: Holoeyes — DX in Healthcare

'

@«e’-&

Co- creaﬁng Inkmg Experlences within Medlcal Workflows and
Clinical Settings

Co-creating digital inking experiences in the DX transformation of clinical settings—from surgical record
0 wsuahzatlon and training to information sharing. & lwacom
ing use cases for VR Pen in virtual surgery applications. -




°Wacom Chapter 4 Growth Investment Case Study 2 : In_ll_(riin Ex SeIIéience on IoT Devices
wi

M wacom

J7ALDEMROR V&
Active ESOR > IcEMIG U

NHTDYTLYR' | '
EBREOBREMR* AV T o N

BRI-O7AF 7HEBICENS " - o -
- -

101> Andoird™#%JL vk X

aiwa tab AE10

10.11>F/1,920x1,200px/Helioc G98/USB PDRE BT

ICo-creating Inking Experiences on IoT Devices  -enesis
(Including Pen and Ink Standardization on the JENESIS Platform)  wacom

42
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Wacom Chapter 4 Growth Investment Case Study 3: PFN — Digital Ink x A.I.

Expandmg the Jomtly develope'd' deep learning model ’Emon’ into
medical and educational applications.

p Preferred
Networks

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.



Wacom Chapter 4 Circular Value Flow Map

o '

New value

N
\ 0

Wacom Technology

- —

Use-case
Domain 1

Community/
Use-case

_ Solution
Delivery framework! Portfolio
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./
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Integrated Technology
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Key
Investment
Areas

Technology
Module

UX/UI Service
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Hardware Dri
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Use-case Platform
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Unified Portfolio
N\
J
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.

Core Technology

Work/Play
&
Beyond

Ink Service

Support
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-/
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inking
experience

Use-case

Domain 4 Key

Investment
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Well-being

N [ B ] S -

o - ——
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° Wacom Chapter 4 Evolving Solution Portfolio

Three Solution Portfolios Delivering Value to Communities(Digital Ink
Services are Common Across All)

Finished
Products

(D Further evolution of Pro creative experience
(@ Expansion of portable creative lineup

(@ Optimized experience and pricing for beginners

Creative Experience
Unit(ex.BBG) as main
responsible unit

n Technology
Module

(O Fundamental pen technology innovation
(launch of new pen tech)

@ Value offering contributing to end-user experience
of OEM customers

3 Expansion of education solutions
(hardware + services)

Technology Solution
Unit(ex.TSBU) as main
responsible unit

New

Platform
(turn key

solution)

(D Semi-finished form providing more flexible
handwriting experience

@ Exploration of new use-cases beyond
writing/drawing

(@ Value offering based on integrated hardware
and services

Unified
Portfolio
Not limited to the
main responsible
unit but leveraged
as a shared

portfolio across all
Units.

‘ . Partner & Co-Creation

Unit(new established)
as main responsible unit

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.
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Wacom Chapter 4 Circular Value Flow Map

o e
’ S
\

New value
Delivery framewor
1

Solution
Portfolio

Use-case
Domain 1

Community/

Use-case Wacom Technology

[

R

Inking
Experience
Support
Group

Creative

/
4
I
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

Use-case
Domain 2

Community

“Creative
Experience”

./
Inking

Experience
Support
Group
“Technology
Solution”

-
R

Inking
Experience

Finished
Product Integrated Technology
b < for “inking” experience

Learning
&
Teaching

o o o S e

Key
Investment
Areas

Technology
Module UX/Ul Service

Use-case
development

Software/
Platform Hardware Driver

Use-case
Domain 3

Unified Portfolio
N\
J

-
-

e Core Technology

Work/Play
&
Beyond

Ink Service

Support
Group
“Partner
Co-creation”

Community
for co-
creation of
inking
experience

Use-case
Domain 4

Key
Investment
Areas

Well-being

N ———————— -

-
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o Wacom Chapter 4 A New Way of Delivering Value

Three Units, including a newly established one, have been consolidated under the Inking
Experience Support Group. A cross-unit use case development team has also been
established to support all three Units.

Community

Use-case
development
team
(a common team
across units)

R

Creative
Experience
Unit A
(previous |

BBG)

-/

Tech.
Solution
Unit
1&2
(previous

TSBU)

| ™

Partner &

(new
Established)

~

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

Inking Experience Support Group

Co-creation |
Unit Y

Common
Technology
Platform
&
Unified
Solution
Portfolio

*On Disclosure:

<Purpose of the Organizational Restructuring>

- To establish a shared mission and target centered around delivering
a broad concept of the "inking" experience

- To enable flexible management of a shared portfolio across units

Inking Experience Support Group

(D Creative Experience Unit(ex BBG)

Primary Use Cases: "Create" and "Learn/Teach"

@ Technology Solution Unit 1&2 (ex TSBU)
Primary use-case : “Learn/Teach” “Work/Play& beyond”

(3 Partner & Co-creation Unit (New)

Primary use-case: “Learn/Teach”, “Well-being”

For FY2025, segment disclosure will follow the conventional format.

From FY2026 onward, we will consider updating the disclosed segments,
depending on the growth in revenue scale of the Partner & Co-Creation Unit, 47
potentially in combination with use-case domains.*<F/RICD WL T>



Wacom Chapter 4 Circular Value Flow Map

New value Solution

Use-case
Domain 1

Community/

Use-case Wacom Technology

Delivery framework Portfolio

R

Inking
Experience
Support
Group

Creative

Use-case
Domain 2

Community

“Creative o
Experience” Finished

\ J Product Integrated Technology
b < for “inking” experience
Inking

Experience
Support
Group
“Technology
Solution”

-/ \

e Core Technology

/ \ Ink Service

Inking
Experience N

Learning
&
Teaching

Key
Investment
Areas

Technology
Module UX/Ul Service

Use-case
development

Software/
Platform Hardware Driver

Use-case
Domain 3

Unified Portfolio
N\
J

.

Work/Play
&
Beyond

Support
Group
“Partner
Co-creation”

\ ) Key

Investment
Areas

Community
for co-
creation of
inking
experience

Use-case
Domain 4

Well-being
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Sustainability and Social Engagement and Communities
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Wacom Chapter 4 Sustainability

Pursuing the Synergetic Integration of Community, Business Growth,

and Sustainability

Sustainable &

Meaningful
Growth

e o

i

LY

Pursuing instrument craftsmanship
for the ultimate inking experience.

Life-long ink

@ )

Use-case driven
value proposition

Living within
the community

v

Together with the
Community

-

4 ] ] N
Pursuing “Inking(Kaku)”

N\

Delivering New
Experiential Value in
“Inking(Kaku)” to Drive
Business Growth

/

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.
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e )
Enabling “Inking (Kaku)”
While Reducing

Environmental Impact
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Wacom Chapter 4 Sustainability Enabling “Inking (Kaku)” While Reducing

Environmental Impact

2024/4~

®

v

June — Endorsement of the JCI Climate Change Initiative Message

"Support for the Japanese government to adopt an ambitious 2035 target aligned with
the 1.5°C goal” detail here— https://japanclimate.org/wp/wp-content/uploads/2024/07/JCl-message-2035ndc-attachment2_JP.pdf

August — Third-party Verification of GHG Emissions (Scope 1-3)
Verified by : Socotec Certification Japan K.K.

October — SBT Certification for CO2 Emissions Reduction Targets

GHG Reduction Targets Toward 2030
[New Reduction Targets:]

Scope 3: 25% reduction in GHG emissions from "purchased products and services"
by 2030 from the 2021 baseline.

February 2025 — CDP Score Improvement

The 2024 Climate Change Evaluation was upgraded by one rank from
"B" to "A-"(CDP grades range from A, A-, B, B-, ..., to D-)

HAT: D TJHA K https://www.wacom.com/ja-jp/eco-initiatives

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

Scope 1 & 2: 80% reduction in total GHG emissions by 2030 from the 2021 baseline.

Ongoing: Product Eco-Design

In pursuit of a sustainable world,
Wacom continues to reduce
product environmental impact as a
manufacturer.

Learn more — https://www.wacom.com/ja-
jp/eco-initiatives/sustainability
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Wacom Chapter 4 Social Engagement our journey over the last years

Introduced works created by Internal podcast distribution Launched an opportunity foc onfine
team members onthe theme of  about Social Initiatives with  dialogue with team mombers across  Donaled to Japan for UNHCR

‘Sparks’. various partners. regions and affiliations. for humanitarian aid in Ukraine.
Our Sparks AKARI Radio __Social Initiatives Bonfire Humanitarian Aid
| 2021 i 2022 .
N N ~ N
The First Step 10 - Continuing Efforts Adapting to Changes
Embody the'Sparks Amid the Pandemic and Updating Initiatives
Waob Page Launch During COVID-19 ’ Our Sparks
Showcased the "‘Sparks' of five Conducted online workshops Showcased artwork by team Established the internal tund for
team members. under the theme of “Wacom’s members under the theme of humanitarian assistance, leading to
' Small Things', ‘Sparks' | 14 initiatives including art classes

for refugees.

Stand Together Fund

Accumulating Small Chains @: «O-J) Spreading the 'Sparks’ ’

of Initiatives to the Community -

2024 H T <"'2023 :
Disaster Ralie! Educational Interaction Community Coltaboration Pass Your Spark

Donated to the 2024 Noto Peninsula Introduced Social Initiatives 1o Worked with local creators through Creative connection where team
Earthquake Disastor Relie! Fund students as part of the company's the Sparks of our team members. mambers relay the sparks through
through the Japanese Red Cross sustainability activities, their anwork.
Society.
52
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Wacom Chapter 4 Social Engagement Stacking up the inner lights of
each team member.

0-30 m_@ 13

Shared 30 stories of
team members’ Sparks
on the web

from team members
across positions
and divisions

Shared Sparks with
13 external partners

y 3%.
/ N
, Team members participated H ﬂ-: H H

in internal initiatives Z—
from 9 regions
(out of 26 regions)

Showcased 8 art pieces
expressing Our Sparks.
(5 pieces by team members,
3 from members in the
global community.)

53
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Wacom Chapter 4 Social Engagement example of community support

Supported the Hollywood community severely affected by the major fire in
Los Angeles(Established a fund in collaboration with industry organizations,
provided donations, and product support)

ANIMAID

ANIMATING HOPE ONE FRAME AT A TIME

54
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Grow together with communities

[E rc; | sl T
Exchange '+ Commons | X Specialized=  Trust

(Individual Benefits (Collective Benefit (pen & ink) (Trust in communities)
for Participants) of the Community)

5
wy ; E
" \ ‘ ~ ;
' Q
C YAMAMA \ . )
— b
1
A } ts Reserved. Copyright © 2025 Wacom Co,, Lt 'l



Wacom Chapter 4 Community case study Connected Ink (2024)

QP—M i C A

supooried by BN

I)‘%(‘ (Fo4) X BRE) SEEEn 'MSC
+

5 (' H‘m"" I i ‘fv :'\':7 n By ey

LIS AT LS, -
VS ISR eIt ~Sa
D3 LEh I'.T')Sl;'u 1; HLORI i &)

20255 7 — l 97.'-:' O35 LB,

WaCOoMm' Bridge
UE— RHESCB TR 2T LY B
AR LET,

LWBCOoM' Yuify
(S oD | % *‘ﬂ"r%
Wacom fy (L1 -
DUTHRITLES,

LD DR =
HOMERE L T < E &,

communities

/5 stage
exhibition
4_

Behind Curtain

SAMSUNG

FSOL-AITHHT

et R |

FRRTLONESY A fcTmosca
Life ink ~BEHX T { OO R eELT
Uiy e 30 2 TR EET

) (§1F55)

R<ENTZ4)L) muifi— kK&
AOFO IO =CHD
PEFROCSL" RREET

LEnsies  SHIKUMI oesion.

I ] WOES — AOULAH— (NS )
J=T= BRI =87
TAT %S

% PILOT

TN TRTD
LR &
R — 2 [T s

©

B Z-KAl

a@cmgr
, 2\ 4 puor
. ZEOTEY—ER
. e ’ PILOTD MR E B A& W

LTEL2ED
[ oess 1 #
CRNTUET,

mnm UWF@%'M? i J
73 BRI T — AL n Z KA] (xroup



Governance and Wacom People (Human Capital)
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Wacom Chapter 4 Governance

Robust Board Oversight Function Enabled by High Independence, Deep
Expertise, and Strong Engagement with the Business

High Indepedence

Outside Directors 6 6 %

6 Outside Directors (incl. 1 woman)
3 Internal Directors

By having a majority of outside
directors, we have established a
governance structure that ensures

High Quality Discussion

Extensive expertise
and diverse experience
insights

A compact board with 9 members,

establishing a framework that enables
prompt and effective decision-making.

@ transparency and fairness y

decision-making.

Enabling high-quality discussions

grounded in specialized expertise and
road insight across various domains.

intensive sessions.

reviewed by board members.

Compensation Committee / Nomination Committee in place.
Nomination Committee holds not only regular meetings but also off-site

Successor candidates including future CEOs and executives are directly

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

Deep Engagement

Frequent interaction
with team members

Beyond board discussions, outside directors
proactively engage with key executives and
frontline teams, deepening their
understanding of the business.

Outside directors
engage in internal and
external events across

QOutside directors
participate in monthly
town hall meetings

locations




Wacom Chapter 4 Governance Skill Matrix

The Board of Directors is structured based on a skill matrix that ensures high expertise and
diverse experience/insight.

Nobutaka Ide

President/CEQ

Global

Business

Alliance &

Investment

Business

Managemaont

8 years

Finance &

Accounting development

HR & Org. Diversity & Legal &
Environment

inclusion

Compliance Managemaent

Tech
Development
&IP

Risk Community Sarvice

Engagement Business

Notable Experience / Expertise

Sayatake Komine
Amane Kojima 11

Ken Inazumi

Mikako Inamasu
Takashi Nakajima
Shigeki Higashiyama
Osamu Hosokubo

Yuji Ono

Certified Public Accountant (CPA) and gilcba

internal Director 1 ysar [ @ ® L ® business exparience
usiness exparience
CFO with experience in a isted company and a
Internal Director -
x ® ® major PE-backed firm; US. CPA
Active CEQ / Service business management
Outside Director | 7 yoors @ 8 8
axperience
HR development company management
Outside Director | 4 years [ ] o L 8 | orof
experience and Business school professor
Active CEO and Community-based
Outside Director 1 yoar & -] ® ® ®

wonmental recycling expenence

QOutside Director
ATt Sae w0

T years [ ]

cevelopment expernence

Outside Director
Aoy Teearwaty

6 years & S

Listed investment firm CEQ/President

Outssde Director

At seven

1 year

A
*1 At the Ordinary Shareholders’ Meeting in June 2025, we plan to propose
the appointment of Amane Kojima as Director.

[

{

Executive Leaders

In each key business domain, we appoint
executive leaders who work alongside
the Board of Directors to drive operations.

. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

President/CEO

Nobutaka Ide

Attor

Mission
Executive Lead for Chapter 4 Mid-Term Plan Implementation and

Use Case Development

ad of Capita arkets Compliance
Head of Capital Markets Compliance

Notable Experience / Expertise

Extensive international business experience and

cross-sector collaboration

Sayatake KOmine Directors/CRO

Maximizing Revenue Generated from Business Operations

Certified Public Accountant (CPA) and global

business experience

Amane Kojima Directors/CFO

Financially grounded business management, capital strategy
execution, and investment project leadership. Projects Driven by

CFO with experience in a listed company and a
major PE-backed firm; U.S. CPA.

Head of HR

Akiko Okuyama

Talent and Organizational Development and Succession of
Corporate Culture

HR management and corporate strategy

implementation in global companies

Joohoon Lee Head of EMR technology

Product Development and New Technology Innovation Based on
EMR Technology

Led flagship technology product development at a
global top-tier IT company

. . Head of AES technology and core
Hideyuki Hara

technology development

Development and Advancement of AES Technology and Core

Technologies

End-to-end experience in AES technology

development and customer implementation

Hirotaka Suzuki Head of Software/UXUI development

Leadership in Software Development and Maximizing User
Experience

Executive experience across multiple IT startups

Head of Service Business

Heidi Wang

Development and Implementation of Service Business; Building
Relationships with Global Customer Communities and Partners

Products, technology, digital ink business
development and use—ca&% 93rtner engagement.

Head of Creative Experience Unit

Koji Yano

Restoring Profitability and Rebuilding Operations of Legacy Brand
Business; Strengthening Engagement with Creative Communities

Led business restructuring and engaged with

creative communities




Wacom Chapter 4 Our People
As Dougu-ya Supporting “Inking(Kaku)” — Our Organizational Culture

To deliver meaningful "kaku (inking)" experiences to humanity, Wacom’s team members—our Dougu-ya—seek to liberate
themselves, live with integrity, and achieve their highest personal performance in co-creation with our customers and
communities. We place great importance on creating an environment that makes this possible.

Rather than applying uniform systems, we respect the unique passions and perspectives of each individual, and implement
highly personalized HR policies as much as possible.

Freedom from Time and

Living Better Learning through Practice

Location Constraints

* No Fixed Workplace, Team members ) V\/_e plac_e hlgh .lmportance_on » We value real experience and learning
may choose their work location freely, dlverSIty' Hiring, evaluation, thrgugh ”'9' and error, and act'lvel'y-
whether it's the office, home, a shared promotion, and project appointments fjifn é)raos'zggate and talented individuals

. y proj .
vvc:crlkspaci.fur;der ciompany contract), a are_not I_nﬂuenced b_y _gender, age, . Our Extended Core (ETC) team allows
cate, orwhtie traveling. nationality, re_lce, religion, or other even those without prior product planning

. We have adopted a super-flex system personal attributes. _ experience to become project Ieaders_ if
with no core working hours, enabling - We offer support services that allow they demonstrate passion and potential.
team members to decide their own start team members to consult freely about * The quk Force for Transforr_natmn
and end times within a broad flexible time family or personal circumstances, and (TFT) is actlvated'vvhen solutions are
window. tailor working hours and arrangements needed beyond existing frameworks. Even

accordingly. new graduates play a central role.
« Regular stress checks are conducted, and + Participating in Connected Ink and other
Reference Metrics our engagement team follows up events allows team members to learn and
(as of FY2024, Japan unless noted): appropriately based on the results. grow together with the community.
+ Ratio of women in managerial positions (Global, FY2024 target): 22.9% "FY2024 Disclosures Based on the Act on
+ Percentage of men taking parental leave: 42% Promotion of Women's Participation and
«  Promotion rate for female employees: 29.6% Advancement in the Workplace and the Childcare 60

and Caregiver Leave Act (Excerpt)"
. All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. g ( P )



Wacom Story Book the follow up edition
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Wacom Chapter 4 Storybook the follow up edition “Usui-hon”

A follow-up edition of the Storybook will be published as a supplement
to the Chapter 4 strategic direction. (Last published: June 2023)

Sustainability = @“4{

5
A\ Governance = A4\ W Use-case = -;fr_ijuj;m

Under Production Under Planning

62
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Wacom Chapter 4 KPI



Key directions of Wacom Chapter 4 Ty R

We aim to further enhance our corporate value by reinforcement of our ability to
generate profits and to enhance our valuation in the market.

Corporate Value [ Reinforcement of % Improvement of
Enhancement | Profit Generation Market Valuation

Enhanced

Shareholder Returns
Total return ratio: over 50%

Business Growth
Sales target : JPY 150 bn

What we want to Operating Profit target: JPY 15 bn Minimum dividend of JPY22
achieve in FY2028 Progressive dividend system
to enhance Improved . )
our corporate value with Capital Efficiency Enhanced Sustainability
Wacom Chapter 4 ROE target: Over 20%

Management

ROIC target: Over 18%

Investment for the future

R&D+Capital investment: JPY6.2bn

Technological capital alliances:
over JPY1.2bn

All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.



Target for Final FY of Wacom Chapter 4 (FY2028 ending March 2029)

A fi ff . h t FY2021 (ended March 2022), FY2022 (ended March 2023)
ssumption of foreign exchange rate FY2023 (ended March 2024), FY2024 (ended March 2025)

1 US Dollar = JPY 140.00 FY2025 (ending March 2026)

Consolidated Net Sales: JPY 150 bn (vs FY2024 JPY+34.32 bn)

Operating Profit: JPY 15 bn (vs FY2024 JPY +4.79 bn)
Wacom Chapter 4 (FY2025-FY2028)

(JPY bn) e s gPn (JPY bn)
160.0 150.00 20.0
1400 — 80
_________ : | ==15.00 )
120.0 11068 110.00 — 14.0
100.0 — =—=11.50 — 12.0
= 10.21 = =
80.0 = = = 10.0
60.0 = = = 8.0
= = = 6.0
40.0 = = =
— = —— 4.0
20.0 — = — 2.0
0 —— = i = 0
FY2024 FY2025 FY2026 FY2027 FY2028

= Net sales + Operating profit
All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. 65



FY2021 (ended March 2022), FY2022 (ended March 2023)

Consolidated Net Sales Py2023 Lerded varc 20243 12026 (ended reh 2029
Assumption of foreign exchange rate:
1 US Dollar = JPY 140.00

® Branded Biz. : Sales will increase due to enhanced product portfolio after completion of
business structural transformation

® Tech. Solution Biz. : Sales will accelerate growth, due to full-scale contribution to earnings
by new business fields (education, medical, DX support, etc.).

FY2024 FY2028
160.0
140.0
120.0
100.0 ——— : . : ) =
E ............ I .; ............... Bus'ness grOWth |——] 75% 63%
800 xternal factors JPY+458 b e
= . . n
=—Xtstronger yen & US tariffs)
60.0 ————— |
=— JPY-11.5bn — =Branded Biz. =Branded Biz.
400 —— = Tech. Solution Biz.(existing) Tech. Solution Biz.(existing)
20.0 = =Tech. Solution Biz. (new) = Tech. Sclution Biz. (new)
0 % Business Segment and new use case domains
FY2024 Forex US tariffs Branded Tech.Solution Tech.Solution ryo00s Branded Biz. : “Creation” “Learn/Teach”
fluctuations impact Biz. Biz. (existing) Biz. (new) Tech. Solution Biz.(existing)””Work/Play and Beyond” “Learn/Teach”
® Increase =Decrease = Total Tech. Solution Biz.(new): “Well-being” “Learn/Teach”
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Assumption of foreign exchange rate: FY2021 (ended March 2022), FY2022 (ended March 2023)

1 - 1 US Dollar = JPY 140.00 FY2023 (ended March 2024), FY2024 (ended March 2025)
Operating Profit

® Branded Biz. : Seg. profit will increase by JPY 4.1 bn (vs FY2024) due to fixed cost
reductions from business structural transformation and revenue increase effect from
enhancement of product portfolio.

® Tech. Solution Biz. : Seg. profit will increase by JPY 4.1 bn (vs FY2024) due to stable
growth in existing businesses and contribution to earnings from new business fields

(education, medical care, DX support, etc.)
18.0 , (JPY bn)

16.0 ; 15.0

: —————
14.0 TS ras e :

12.0 1.2 : =
10.2 2.9 Pl : =
10.0 ) | e i e iinesessssssssssssnsnsnnnnrnnnnnnnnnnnd ; ———
== : S =
| S : e . JPY+ 4-1 bn | |
60 Vs E Branded Biz. =
| B== External factors JPY +4.1 bn ——
29| BEE===== (stronger yen & US tariffs) =
= JPY -3.0 bn —————
- =

FY2024 Forex fluctuations  US tariffs Biz. structural Branded Biz. Tech. Solution Tech. Solution Others FY2028

(stronger yen) impact transformation  (enhanced product Biz.(existing) Biz.(new)
portfolio) % Business Segment and new use case domains
All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. Increase © Decrease = Total Branded Biz. : “Creation” “Learn/Teach” 67

Tech. Solution Biz.(existing)””Work/Play and Beyond” “Learn/Teach”
Tech. Solution Biz.(new): “Well-being” “Learn/Teach”



Ensure capital efficiency in excess of Cost of Capital

1 US Dollar = JPY 140.00 FY2023 (ended March 2024), FY2024 (ended March 2025)

FY2025 (ending March 2026)

ROE : Target over 20% ROIC : Target over 18%

W0h — 0 25%
7.
0% 21.6%
25% 20%
° 18.0%
20.0% 16.3% —
20% —
15_6M 15%
15%
11.9% 1065
10%
10% \ _ Estimated Cost of Equity (7%-9%)
EstimatedCost of Equity (8%-10%)
- 5%
4.3% 3.4%
0% 0%
FY2021 FY2022 FY2023 FY2024 FY2028 FY2021 FY2022 FY2023 FY2024 FY2028

X We estimate Cost of Equity to be around 8%-10% based on CAPM estimates and market expectations (level of Return on Equity), and Cost of
Capital (WACC) to be around 7%-9%.

X For CAPM, the 2-year weekly beta (1.3), the 10-year government bond yield, and a market risk premium of approximately 6% are considered.
X ROIC is calculated as NOPAT/(net assets + interest-bearing debt).
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FY2021 (ended March 2022), FY2022 (ended March 2023)
FY2023 (ended March 2024), FY2024 (ended March 2025)

C a p ita I P O I i cy FY2025 (ending March 2026)

® Generate JPY 9.4 bn of operating cash flow before R&D deductions over the four years of
Wacom Chapter 4

® R&D and Capital Investment : JPY 62.0 bn
Technological capital alliances incl. M&A : over JPY 12.0 bn

® Shareholder return : Total return ratio of over 50% (progressive dividend + flexible share
buyback)

CF generation ® R&D: JPY 9.5-10 bn per year

® Capital investment: mainly in

Operating CF | R&D+Capital investment sroduct molds
(before R&D deduction) JPY 62.0 bn
JPY 94.0 bn Technological capital ® Consider the use of capital
T alliances for additional shareholder
Utilization of borrowings | returns based on the
X In principle, we will maintain (1)cagpital Over J PY 1 2-0 bn progress of the alliance and
ratio of 45%-55% and (2) a minimum cash stock price level
on hand of JPY 20 bn (approx. two Shareholder return ® Progressive dividend with a

months of monthly sales) in order to

: minimum annual dividend
m Total return ratlo of JPY 22.00 per share and

o .
All Rights Reserved. Copyright © 2025 Wacom Co., Ltd. of over 50% flexible share bbeaCk 69



Investment for Future Growth

Assumption of foreign exchange rate: FY2021 (ended March 2022), FY2022 (ended March 2023)
1 US Dollar = JPY 140.00 FY2023 (ended March 2024), FY2024 (ended March 2025)
FY2025 (ending March 2026)

® R&D + Capital investment : JPY 62.0 bn in total 4 over years
® Technological capital alliances incl. M&A: over JPY 12.0 bn in total 4 over years

18.0
16.0
14.0
12.0
10.0
8.0
6.0
4.0
2.0
0

All Rights Reserved. Copyright © 2025 Wacom Co., Ltd.

(JPY bn)

[ <

FY2025

= R&D

FY2026

Capital expenditures

JPY 62.0 bn
5.9 5.8
.

T
AT

FY2027

R&D+Capital investment in total 4 over years

il
o

FY2028

Technological capital alliance in total 4 over years

over JPY 12.0 bn

> Targeted domains, etc.

® Accelerate business development in new
business domains

(focused investment mainly on education,
medical care, and DX support)
® Enhance the foundation of existing businesses
(accelerate technology development)

> Purpose of investment

® Acquire new technological elements, sales
channels, and enhance marketing, etc.
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Assumption of foreign exchange rate: FY2021 (ended March 2022), FY2022 (ended March 2023)

1 US Dollar = JPY 140.00 FY2023 (ended March 2024), FY2024 (ended March 2025)
Shareholder Returns 2075 (cosing Horen 2056

Total return ratio: over 50% (progressive dividend + flexible share buyback)

® Stable and continuous dividend: Progressive dividend with a minimum annual
dividend of JPY 22.00 per share

v Dividend frequency : Twice per year (interim and year-end) from FY2025. (previously paid once a year) (3%)
> Aim to increase opportunities for shareholders to receive dividends (no change in total annual dividends)

® Share buyback : Flexible implementation based on comprehensive consideration of
investment opportunities, capital efficiency, stock price levels, etc.

Wacom Chapter 4 (FY2025-FY2028)

Annual dividend per share (DPS) :
UJPY) Progressive dividend with a min.
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Chapter 4
[Concept]

/ Exploring the ultimate in writing and drawing —
and beyond, pioneering the broader inking experience.
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Disclaimer

Forward-looking statements regarding future events and performance contained in this
presentation are based on currently available information and involve risks and uncertainties,
including macroeconomic conditions, trends of the industry in which the company is engaged
and progress in new technologies. Please note that actual results could materially differ from
those expressed or implied by the forward-looking statements in this presentation due to

these risks and uncertainties.

IR Inquiries

Wacom Co., Ltd.

Sumitomo Fudosan Shinjuku Grand Tower 31F,

8-17-1 Nishi-Shinjuku, Shinjuku-ku, Tokyo

160-6131, Japan

https://investors.wacom.com/en-jp/ j .0

All company names and product names are trademarks or registered trademarks of their respective owners. WaACOM
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